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Religion:
Religion is in the frame of social theoretical interpretation a cultural complex that is constituted by communication of faith, a system that differs from its social, political or everyday life environment through its special operation: communication of what people (members) believe. In order to secure it as a system of trust, the content of faith is structured in scriptures, rules, and rituals or even organized within a system of knowledge and science, such as theology. The object of believing is what the semantic and symbolic structures are capable to signify: „God became the Word and the Word was with God“ . The source of regeneration for the organizational configuration (church, ecclesiastical community) is the contingent complex of religion that is supposed not to be necessary but also not impossible (Luhmann). The factor of what is then necessary (becomes necessary and will get structured, because it is not impossible) is the cultural change of the social and symbolic environment from which religion as depending.

Communication:

Religion, understood as a complex of communication (translating the undefined world into a definable and agreeable reality – Luckmann, Flusser, Bauer) needs a medium/media in order to make the idea visible (Kierkegaard: language as the media of the idea) and through that it is challenged to continuous changing of communication (understanding dialogical positions and integrating them in its own representation). The cultural legitimacy and social acceptance of religions are depending from their communicative competences.

Communication, always related to build or maintain communities, is a complex of observation (Schmidt) and action (Habermas) that not only connects people, but also segregates them from each other and structures borders ion order to design  (control) social belongingness, to set distinction and segregation between social bodies, thus keeping the idea of community (or society) identifiable and controllable. . Communication is  - as it is the source of identity -  as well the source of difference and distinction  in constructing reality (Deleuze, Bauer, Lyotard).  As a source of observation communication is done within interdependent relations to other basic social institutions (systems) such as economy, politics, or education and social media.

Mediality:

Due to the double plural of the term (media) used within everyday practice as well as in scientific theories, and due to special media ontologies (Leschke) the view to what the medium culturally means has been pushed to the backgrounds: mediality as the symbolic, cultural and social environment and reference of possibility of mutual understanding. The symbolic interaction increasingly refers to a cultural program that has been developed by itself (autopoiesis). Thus the interaction program continuously replaces through itself, maintaining itself through change by itself. So, not the media change the religion, but religion is changing in and through its symbolically generated  (Habermas, Luhmann) medial substance. The media system explains itself by itself and out of itself what means: nothing can be observed outside of media (Luhmann). That’s the somehow desperate position of postmodernism.
Globalization:

All social systems are - mostly driven by need – in the state of change, at present mostly driven  through economy, in the state of  global change: globalization means ( Beck, Giddens) resolution of borders, fluent connectivities, standardization of inter-culturally  assimilative  images  and textures of constitution of meaning. Culturally globalization appears as mostly as a phenomenon of media/mediality of society. The societies, mainly constituted in modus of media/mediality, change socially through the usage of media. In same time media occupy increasingly the textures of creation of meaning – also the religious ones. This process generalizes the symbolic texture and covers greater areas of communication, thus enlarging (but de-enriching) the fields of religious habit (Baudrillard).

Postmodern spirit:
The problem solving capacity of religion – in a modern ambient – has increased the  general  preparedness of disappointment (God-is-dead-theology – Robinson) in relation to the religiously constructed reality. Singular religious ontologies can not any more explain the uncertainty of life, religions take out a loan from each other, media occupy increasingly the interpretation of life in same time enlarging the community they reach.  The shift of paradigms is seen as the only chance to overcome the incompetence of the existing systems of explanation and setting of sense. The characteristics of postmodernism make obsolete a lot of modern paradigms: speed, productivity, success, causality etc and shape also the communicative/medial program of order of religion: anti-empiricism, anti-modernism, anti-productionism, anti-industrialism, slow-down of the tempo, casuality, fragmentation, resolution of canons, ironic deconstruction and intelligent break of rules, hybridization of concepts of explaining sense, construction of meaning, simulation (Baudriillard, Derrida, Foucault , Lyotard, Virilio)

Conclusion:

Of course, postmodernism is an ambivalent concept  (Hassan), but the question is: what is the alternative in contemporary context after all disappointment on enlightenment through rationality, and industrial modernization?  Is Benedict’s twin-model of faith and rationality the king’ way or the pullback to mysticism? There is a third way in between: communication as the social practice converging rational and irrational moments of interpreting sense of life. There is no other chance (challenge) than to stay open with and for the concept of postmodernism, and to understand  communication as the open source of the construction of meaning and sense, as the social way of observing (take care) the challenge of life. On that level communication theory in context of theologian research is a theory of observation on second order of everyday communication as a program of first order observation. Or the other way round: theology is the research on communication in relation to the desire of destination under conditions of social and ever changing mediality. So then the relationship between theology and communication is:

Theology observes and interprets on a next level order the everyday culture of communication of faith and develops concepts of explanation what signifies the postmodern way of religious life in relation to the question of what life means in its transcendent context of interpretation.
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