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Media Society and Knowledge. 

Towards the Construction of Knowledge in Context of Social Change.
Thomas A. Bauer, University of Vienna, Austria
Knowledge being constructed through reproduction and distribution within the environment of a media- organized society and generated in relation to social change increasingly turns from a domain of privileged good to one of common property, in same time it changes its communicational (energetic) ontology from information to conformation. 

Media Society causes a new framing of knowledge.  The typical characteristic of Media Society is the observation that the society is constituted in the model of media and reflecting itself through medialized and metiatized communication – what always means: in reference to media-related values as there are:

attention, news value, representation, visibility, standardization, instant disposability, repeatability, reproducibility, last not least conversationality and communicative practicability.

The institutions of knowledge – scientific agencies of knowledge communication in the interest of social development – are in danger of becoming accomplices of a growing knowledge gap:  on the one hand confronted with the challenge to adapt to this structural mode of discourse, on the other hand they are challenged to find their dialogical position in order to be able to challenge the society’s development.

