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TheoreCcal	
  Knowledge	
  of	
  CommunicaCon:	
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TradiConal	
  Modus:	
  	
  
Science	
  as	
  objecCvaCon	
  of	
  structures,	
  maVers	
  and	
  arCcles	
  
-­‐ 	
  the	
  logical	
  systemaCzaCon	
  of	
  everyday-­‐	
  	
  

	
  theoreCcal	
  observaCon	
  
-­‐	
   	
  the	
  re-­‐affirmaCon	
  re-­‐depicCon,	
  repeCCon)	
  of	
  

	
  everyday-­‐theoreCcal	
  concepCon	
  in	
  a	
  framework	
  of	
  
	
  order	
  and	
  classificaCon	
  (know-­‐what-­‐	
  or	
  	
  know-­‐how-­‐
	
  theories	
  –	
  as	
  theoreCcal	
  observaCon	
  of	
  the	
  maVer)	
  

Theory-­‐theoreCcal	
  Challenge:	
  	
  
Science	
  as	
  discursive	
  objecCvaCon	
  of	
  observaCon	
  
-­‐  	
  	
  focussed	
  according	
  logically	
  defined	
  perspecCves:	
  

	
  analyCcal,	
  criCcal,	
  normaCve,	
  pragmaCc	
  observaCon	
  of	
  
	
  everyday	
  (first-­‐level)	
  observaCon:	
  cyberneCc	
  model,	
  
	
  second-­‐level-­‐observaCon:	
  know-­‐why-­‐theory)	
  



Theorizing	
  (Knowledge	
  of)	
  CommunicaCon:	
  	
  
explaining	
  thinking	
  models,	
  ordering	
  perspecCves	
  and	
  paradigms,	
  classifying	
  the	
  

intrinsic	
  values,	
  problemaCze	
  contextual	
  phenomena	
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NormaCve-­‐	
  
hermeneuCcal	
  	
  
approach	
  

CriCcal-­‐
hermeneuCcal	
  
approach	
  

Empirical-­‐
analyCcal	
  
approach	
  

PragmaCc-­‐
affirmaCve	
  
approach	
  

PRACTICE	
  THEORY	
  

IDEA	
  

EXPERIENCE	
  



CommunicaCon	
  –	
  especially	
  in	
  its	
  media-­‐modus	
  –	
  
theorized	
  as	
  analyCcal	
  media-­‐made	
  logical	
  unit	
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Paradigm:	
  	
  	
  
AcCon	
  /	
  InteracCon	
  /	
  TransacCon	
  
Conceptual	
  PerspecCve:	
  	
  
Instrument	
  
Focus	
  of	
  Interest:	
  	
  
Power	
  (hierarchical	
  social	
  order)	
  
Influence	
  (organizaCon	
  of	
  competence)	
  	
  
Effects	
  (determinaCon	
  of	
  reality:	
  result	
  &	
  success)	
  
Metaphors	
  of	
  DescripCon:	
  
Transport	
  /	
  Transfer	
  /	
  Transmission	
  
Sender	
  –	
  Media/Black-­‐Box	
  –Receiver	
  
Partner	
  –	
  Partner	
  –	
  Role	
  Model	
  



CommunicaCon	
  –	
  theorized	
  as	
  analyCcal	
  and	
  logical	
  unit	
  –	
  
epistemological	
  background:	
  affirmaCon	
  of	
  first	
  level	
  theory	
  /	
  pracCcability	
  as	
  

theory	
  of	
  pracCce	
  /	
  weakness	
  of	
  theoreCcal	
  competence	
  	
  

Institut für Publizistik- und  
Kommunikationswissenschaft 

Interest	
  of	
  Knowledge:	
  DominaCon	
  through	
  AccumulaCon	
  	
  
AffirmaCon	
  of	
  ObservaCon	
  (digitally	
  analogue	
  depicCon	
  of	
  reality)	
  	
  
ObjecCvity	
  (ascertainment	
  of	
  essenCality)	
  
Causality	
  and	
  Causal	
  ConnecCons	
  
Structurality	
  /	
  FuncConality	
  /	
  Effects	
  

Model	
  of	
  Plausibility:	
  AffirmaCon	
  by	
  proof	
  through	
  formal	
  language	
  systems	
  
(model	
  of	
  evidence	
  replacing	
  model	
  of	
  knowledge)	
  	
  
Accountability	
  (calculaCon)	
  
MathmaCcity	
  (QuanCficaCon,	
  accumulaCon	
  of	
  characterisCcs)	
  
Technicity	
  (funcConal	
  perfecCon)	
  
Mechanicity	
  (causal	
  connecCon	
  of	
  factors)	
  



CommunicaCon	
  –	
  theorized	
  as	
  cultural	
  program	
  of	
  social	
  pracCce:	
  	
  
Challenge	
  of	
  Contextual	
  ConcepCon:	
  CommunicaCon	
  as	
  Agreement	
  on	
  Sense	
  

under	
  condiCon	
  of	
  need	
  of	
  	
  trust	
  in	
  difference	
  of	
  percepCon	
  of	
  reality	
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Paradigm:	
  	
  	
  
ObservaCon	
  (construcCon	
  sense)	
  	
  
Conceptual	
  PerspecCve:	
  	
  
Open	
  Source	
  Model	
  of	
  Knowledge	
  (=	
  making	
  difference)	
  
Topology	
  of	
  Human	
  in	
  Social	
  Context	
  (biography	
  of	
  community	
  /	
  society)	
  
Focus	
  of	
  Interest:	
  	
  
InterpretaCon	
  (assimilaCon/dissimilaCon	
  of	
  meaning)	
  
Control	
  (idenCficaCon/domesCcaCon	
  of	
  surprise)	
  	
  
DisCncCon	
  (idenCficaCon	
  of	
  variety	
  and	
  difference)	
  



CommunicaCon	
  –	
  theorized	
  as	
  cultural	
  program	
  of	
  social	
  pracCce	
  	
  
epistemological	
  background:	
  second	
  level	
  theory:	
  observaCon	
  of	
  observaCon	
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Interest	
  of	
  Knowledge:	
  Sovereignty	
  of	
  thinking	
  through	
  interpretaCve	
  
logics	
  
-­‐ 	
  Anthropo-­‐logical	
  perspecCve:	
  

	
  Overcoming	
  uncertainty	
  of	
  meaning	
  of	
  existence:	
  desCnaCon	
  to	
  be	
  
	
  undefined?–	
  definiCon	
  of	
  sense	
  through	
  dialogue	
  (generaCon)	
  and	
  
	
  discourse	
  (distribuCon)	
  of	
  sense	
  

-­‐ 	
  Socio-­‐logical	
  perspecCve:	
  
	
  Gehng	
  Self-­‐aware:	
  Building	
  idenCty	
  through	
  realizing	
  the	
   	
  sociability	
  of	
  
	
  individual	
  existence	
  -­‐ 	
  	
  

-­‐ 	
  Culturo-­‐logical	
  perspecCve:	
  Recognizing	
  the	
  order	
  of	
  reality:	
  meaning	
  
	
  not	
  a	
  property	
  of	
  things,	
  but	
  given	
  as	
  an	
  aVribuCon	
  through	
  observaCon	
  

-­‐ 	
  Semio-­‐logical	
  perspecCve:	
  Chances	
  and	
  Challenges	
  of	
  agreement	
  and	
  
	
  mutual	
  understanding:	
  Using	
  codes	
  of	
  symbolic	
  interacCon	
  relaCng	
  to	
  
	
  common	
  	
  frames	
  as	
  cultural	
  disposiCve	
  order	
  of/for	
  difference	
  of	
  meaning	
  



CommunicaCon	
  –	
  theorized	
  as	
  cultural	
  program	
  of	
  social	
  pracCce	
  	
  
epistemological	
  background:	
  second	
  level	
  theory:	
  observaCon	
  of	
  observaCon	
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Model	
  of	
  Plausibility:	
  Cultural	
  Program	
  of	
  ConstrucCon	
  of	
  Reality	
  
SupposiCon	
  of	
  Competence	
  (trust	
  in	
  cultural	
  habit)	
  
Social	
  (Dialogical	
  and	
  Discursive)	
  Character	
  of	
  ObservaCon	
  
ExpectaCon	
  of	
  ConCngence:	
  Difference	
  Makes	
  Sense	
  
Rituals,	
  Myths,	
  and	
  Cultural	
  Codes	
  –	
  RepresentaCons	
  of	
  Grand	
  NarraCons	
  
DisCncCon	
  and	
  DifferenCaCon	
  	
  -­‐	
  a	
  cosmological	
  strategy	
  of	
  reducCon	
  of	
  
complexity	
  of	
  observaCon	
  
ImplicaCon	
  of	
  Values:	
  	
  
Competence:	
  capacity,	
  ability,	
  responsibility	
  
AuthenCcity:	
  awareness	
  of	
  idenCty	
  
Autonomy:	
  self-­‐determinaCon	
  
Sociability:	
  need/chance/challenge	
  of	
  social,	
  cultural,	
  symbolic	
  environment	
  
Empathy:	
  challenge/chance	
  of	
  conCngence	
  
Trust:	
  challenge/chance	
  of	
  surprise	
  (agreement	
  of/on	
  decepCon?)	
  
Diversity:	
  challenge/chance	
  of	
  difference	
  


